Summary for 6 polls

Answer
Number 
Percent


Response

How many licks does it take to get to the center of a tootsie roll tootsie pop?

One 
9 
9.5%

Two 
7 
7.4%

Three 
29 
30.5%

More Than Three 
50 
52.6%

Total 95

Does your organization allow employees to access to social media?

Yes, they do have access 
39 
45.3%

No, they do not have access 
27 
31.4%

Limited access 
20 
23.3%

Total 86

Who owns your organization’s social media efforts?

Information Technology 
8 
9.9%

Public Relations 
26 
32.1%

Internal Communications 
13 
16.0%

Marketing 
14 
17.3%

Training & Development 
0 
0.0%

Other 
20 
24.7%

Total 81

Why should an organization invest in social media?

Because everyone else is, and they do not want

to get left behind 
6 
6.0%

There is a defined value to the organization 
23 
23.0%

"The engaged enterprise"- knowing what is

going on with your employees 
6 
6.0%

Add value to your customers in real time 
65 
65.0%

Total 100

What is the primary struggle in launching a social media initiative?

Understand the “what” and the value 

proposition, but we do not adequately

understand the “how” 
17 
18.1%

Fear the loss of message control 
31 
33.0%

Employees will abuse the privileges 
12 
12.8%

Do not know how to plan and implement 

a social media strategy that creates dialogue 

that is mutually beneficial 
34 
36.2%

Total 94

Does your organization have defined social media policies?

Yes, we have complete and robust 

social media policies 
18 
20.2%

No, we have no social media policies 
39 
43.8%

Somewhat – we have limited policies, 

but they are still under development 
32 
36.0%

Total 89
